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Driven by the mission to make a difference in 
women’s lives by helping them to build businesses 
based on who they are...SLOWLY & HOLISTICALLY

Founder
Author
Inspirational speaker
Retreats organiser

ex-Googler
9+ of experience
More than 50 clients & 
strategies

DIGITAL MARKETING 
STRATEGIST

FEARLESS FEMALE FOUNDERS 
COMMUNITY & ACADEMY

Worked with such brands as Johnson 
& Johnson, Coca-Cola, Chanel, LVMH , 
Beiersdorf, KitchenAid, etc.



LET’S TAKE A MOMENT TO BE PRESENT
Before we start



WHAT are the CHALLENGES
IN LEAD GENERATION?

Growing competition
Short attention span

Overload of information

Solo businesses
Lack of time for marketing

Lack of knowledge on automation
Limiting beliefs

Poor sales & people skills

EXTERNAL FACTORS

INTERNAL FACTORS



PILLARS OF  LEAD GENERATION

SALES SKILLSMINDSET DIGITAL MARKETING 
SKILLS

LOVE SKILLSCOMMUNITY 
MANAGEMENT SKILLS

COPYWRITING

KNOWLEDGE OF 
TOOLS

DISCIPLINE

STRATEGIC
SKILLS

BRANDING



MISTAKES IN  LEAD GENERATION
HOW IT USUALLY HAPPENS

HOW IT SHOULD BE
Social 

post/ads
Landing 

page
Sale of the 

main product

Social 
post/ads

Landing 
page

Free 
product

+
A lot of value

Average 
priced 

product

Sale of the 
main product

Email, remarketing, chatbot



THE COMPONENTS OF  LEAD GENERATION

LEAD 
MAGNET

TRAFFIC 
SOURCES LANDING PAGE

CRM & 
MARKETING 

AUTOMATION 
TOOL

EMAIL PLATFORM

EMAIL FUNNELS

AFTERCARE



WHOLE FUNNEL  OVERVIEW

LEAD MAGNET

TRAFFIC SOURCES LANDING PAGE

CRM & 
MARKETING 

AUTOMATION 
TOOL

EMAIL PLATFORM

EMAIL FUNNELS

AFTERCARE

PAID

NON-PAID

PR
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O M
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IAL

instapages.com
leadpages.net
clickfunnels.com
getresponse.com
Bitrix24.com

insutanto.webpages.com

canva.com
designrr.io
designers

mailchimp
activecampaign
salesforce



FUNNEL ZOOM-IN
LANDING PAGE

OPT-IN FORM

UPSELL PAGE

CONFIRM YOUR 
SUBSCRIPTION

DOWNLOAD 
THE BOOK

COURSE UPSELL PAGE

BOUGHT THE 
COURSE FUNNEL

DIDN’T BUY THE 
COURSE FUNNEL

CHATBOT FUNNEL



UPSELLING & GROWING FB GROUP  IN A LEAD MAGNET
Upselling the online program Promoting FB GroupPrepping users for 2nd program



EMAIL AUTOMATION AND SEGMENTATION



CONTENT STRATEGY



HOW TO WORK WITH  FREELANCERS

1. Select freelancers as per the 
automation tools you want to use

1. Make sure you have a strategy

1. Be precise in what you need

1. Outline a detailed tasks flow

1. Prepare copy



THANKS!

GET YOUR PRESENT

@annaboroshok

bit.ly/we-fearless

INSTAGRAM

FACEBOOK COMMUNITY

LET’S CONNECT


